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This study investigates the effect of digital payment systems on the sales level of 
MSMEs in the Medan City Market Center using a qualitative phenomenological 
approach. The research focused on fashion-sector MSMEs that had been 
operating for more than three years and had experience using digital payments 
such as bank transfers, DANA, and OVO in their business activities. Data was 
obtained through observation and in-depth interviews with purposively selected 
informants. The results showed that the implementation of digital payment 
systems contributed to increased transaction convenience, expanded consumer 
access, and operational effectiveness, which generally had a positive impact on 
sales growth. However, obstacles were also identified, including limited digital 
literacy, consumer preference for cash payments, and MSME concerns about 
transaction security. This research emphasizes the importance of digitalization 
for MSMEs to adapt to the current of modern economic transformation, while 
also considering social, cultural, and technological readiness aspects in 
traditional market environments.  

Keywords: 

Digital payment systems, Medan, 
MSMEs, Phenomenology, Sales 
level, Traditional markets. 
 

This is an open access article under the CC BY-SA license. 

 

Corresponding Author: 

Mahlia Putri Hasibuan 
Fakultas Ekonomi dan Bisnis Islam 
Universitas Islam Negeri Sumatera Utara 
lia.hasibuan90@gmail.com 

 
1. INTRODUCTION 

The development of information technology has brought fundamental changes to various aspects of life, 
including the economic and trade sectors. Digital transformation not only impacts large industries that are already 
connected to global technology systems but also touches micro, small, and medium-sized enterprises (MSMEs), 
which are the backbone of the Indonesian economy. In the modern economic ecosystem, MSMEs are 
encouraged to adapt to the use of digital technology, one of which is thru the use of digital payment systems as a 
more efficient and effective transaction method compared to cash payments. The presence of digital payment 
systems marks a new chapter in the business transaction process, where speed and convenience are the main 
factors driving changes in consumer and business owner behavior. 

The digitalization of payment systems has become a fundamental need in the modern era, especially after 
the COVID-19 pandemic, which massively accelerated the adoption of technology. Society is becoming 
increasingly accustomed to non-cash payment patterns, whether thru mobile banking, digital wallets, or the QR 
Code Indonesian Standard (QRIS). Digital payment instruments not only help reduce physical contact between 
individuals but also improve transaction efficiency and reduce the operational costs that businesses typically face 
in conventional payment systems. However, the successful implementation of digital payment systems is not 
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solely determined by technological sophistication, but also by the readiness of human resources, supporting 
infrastructure, and the level of financial and digital literacy in society. 

In the context of the Indonesian economy, MSMEs play a strategic role because they are able to absorb a 
large number of workers and make a significant contribution to the Gross Domestic Product (GDP). The 
Indonesian government is actively promoting the digitalization of MSMEs thru various programs, training, and 
financial inclusion policies, including campaigns for the use of QRIS and the digitalization of payment systems. 
Nevertheless, the penetration rate of digital payments in the MSME sector is not uniform, especially among 
MSMEs with limited access to technology and low digital literacy, as is often found in traditional markets. This 
condition creates a digital divide that needs to be taken seriously, considering that technological mastery is one 
of the keys to business competitiveness. 

Traditional markets are an important part of the economic structure of Indonesian society and serve as 
centers of community-based economic activity. Despite the increasing development of digital technology, most 
transactions in traditional markets are still conducted using cash due to factors such as habit, limited 
infrastructure, and low trust among business owners in digital systems. However, this situation is beginning to 
change, especially with the increasing number of consumers from the millennial and Gen Z generations who tend 
to prefer non-cash payment methods because they are considered more practical, safe, and efficient. Changes in 
consumer behavior are an important driving factor that requires traditional market businesses to make 
adjustments to avoid falling behind competitively. 

In the context of Medan City, as one of the largest economic centers in Sumatra, the phenomenon of 
adopting digital payment systems in traditional markets is becoming increasingly interesting to study. Medan City 
Market is one of the largest and busiest trading locations, with thousands of transactions occurring daily. At this 
location, MSME actors demonstrate varying levels of preparedness and acceptance of digital payment technology. 
Some merchants have adopted QRIS and digital wallets as alternative payment methods, while others still rely 
on cash transactions due to factors such as trust, habit, and limited technological knowledge. This dynamic reflects 
a non-homogeneous and challenging transition process in the implementation of transaction digitalization within 
traditional market environments. 

Adopting digital payment systems can offer various benefits to MSME actors, such as simplifying transaction 
processes, expanding market access, increasing time efficiency, and providing transparency in financial record-
keeping. Digital payment systems also give MSME actors the opportunity to build a transaction history that can 
be used as a reference when applying for credit from formal financial institutions. Thus, the digitalization of 
transactions not only serves as a payment tool but also becomes a strategic instrument for capacity building and 
business sustainability in the long run. 

However, the implementation of digital payment systems also faces significant obstacles, particularly in 
traditional market environments. One of the main challenges is the low digital literacy of MSME actors, which 
results in an inability to operate digital payment applications optimally. Additionally, transaction security is a 
separate concern, given that many business owners still feel anxious about the potential for digital fraud, data 
breaches, and system errors that could harm them. These challenges are further complicated by limited access 
to technology infrastructure in some market areas that do not yet have stable internet connections. 

The influence of digital payment systems on the sales levels of MSMEs is one of the important issues that 
needs to be researched in depth. Although some studies suggest that digitizing transactions can increase sales 
volume and expand market share, these findings are not universally relevant. In some cases, using digital payment 
systems doesn't significantly impact the increase in revenue for business owners, especially if the majority of 
consumers still prefer cash payments. Thus, the influence of digital payment systems on MSME sales can be 
affected by the social, cultural, demographic context, and the level of technology penetration in a region. 

The phenomenon of digital payment system usage among MSME actors in Medan's traditional markets is 
not only related to technological aspects, but also reflects the cultural, social, and community values and beliefs. 
Market vendors generally prioritize personal interaction and trust in transactions, which is part of the social 
identity of traditional trade. Therefore, understanding the dynamics of digital payment system implementation in 
traditional markets needs to be done thru a comprehensive and contextual approach, not only thru quantitative 
data but also by directly understanding the experiences of business actors. 

One effective strategy for understanding this phenomenon is thru a qualitative approach that can explore 
the perspectives, perceptions, and real-world experiences of business owners regarding the use of digital payment 
systems. This approach provides space for MSME actors to express their constraints, perceptions, and 
motivations in accepting or rejecting digital payment systems. The insights gained thru this approach are expected 
to provide a comprehensive overview of the driving and inhibiting factors for the digitalization of transactions in 
traditional market environments. 
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Beside economic and technological aspects, research on digital payment systems in MSMEs is also relevant 
in the context of Islamic economics. The principles of Islamic economics emphasize justice, transparency, and 
ease in transactions, making a secure and transparent digital payment system a means to strengthen Sharia-
compliant economic practices. However, it is important to ensure that the digital payment systems used are free 
from elements of usury, uncertainty, and other unethical practices. The integration between transaction 
digitalization and Islamic values needs to be considered so that Muslim MSME actors feel safe and comfortable 
when utilizing digital financial technology. 

Given the urgency and complexity of this phenomenon, research on the impact of digital payment systems 
on the sales levels of MSMEs at the Medan City Central Market is crucial. This research not only aims to assess 
the financial impact of payment digitalization on sales but also to understand the social, psychological, and 
technical dynamics that influence MSME actors' acceptance of technology. Thus, the research results are 
expected to contribute academically and practically to efforts to strengthen the digital-based MSME ecosystem. 

Additionally, this research has the potential to provide recommendations to local governments, financial 
institutions, and digital service providers for designing more targeted mentoring and education strategies. An 
educational approach tailored to the characteristics of MSME actors in traditional markets can increase the 
effectiveness of digital payment system adoption and accelerate financial inclusion. This is important considering 
that MSMEs play a significant role in local and national economic development, making support for the 
digitalization of this sector a strategic investment to improve the economic well-being of the community. 

This research is also expected to contribute to raising awareness that using digital payment systems is not 
just following modern trends, but is an adaptive step capable of enhancing the competitiveness of MSMEs in the 
digital economy era. Market vendors who can adapt to technological changes will have a competitive advantage 
over business owners who are still entirely reliant on traditional systems. Thus, this research encourages a 
paradigm shift from conventional business models toward sustainable technology and digital service-based 
business models. 

Furthermore, this research confirms that the digitalization of transactions is not just about using applications, 
but also involves the cultural transformation of society's economic life. These changes include thinking patterns, 
transactional behavior, and more modern and measurable financial management. This cultural transformation 
requires time and the right strategies, especially in traditional market communities that have strong social 
structures and a certain resistance to technological change. 

As one of the economic growth centers in the Sumatra region, Medan City is an important representation 
in the study of MSME digitalization in Indonesia. Therefore, the findings of this research have the potential to 
provide relevant empirical insights for other large urban areas with similar economic characteristics. Broadly 
speaking, this research can serve as a learning model for understanding the digitalization of people's trade in 
urban areas that are entering a phase of digital economic transformation. 

All of the above explanations serve as an important basis for researchers to deeply examine how digital 
payment systems affect the sales levels of MSMEs at Medan City Market Center. This research is expected to 
provide an objective overview of the contribution of digital payment systems to business development and offer 
strategic recommendations for optimizing the digitalization of MSMEs in traditional market environments. Thus, 
this research is not only an academic study, but also a contribution to strengthening the MSME sector as a pillar 
of the national economy. 
 
2. RESEARCH METHODS 

This research method uses a qualitative approach with a phenomenological design, aiming to deeply 
understand the experiences, perceptions, and interpretations of MSME actors regarding the use of digital 
payment systems in their business activities. This approach was chosen because the phenomenon of digitalization 
among MSME actors in traditional markets is not only related to numbers and statistical results, but also to social 
dynamics, adaptation processes, cultural values, levels of trust, and subjective barriers experienced by business 
actors in accepting and implementing digital payment technology. Therefore, the phenomenological approach 
provides space for researchers to capture the reality of business actors' experiences naturally, explore the meaning 
behind their interactions with digital payment systems, and understand how digital transformation affects buying 
and selling practices and sales levels in traditional market environments such as the Medan City Market Center. 

This research was conducted at the Medan City Market, one of the largest and busiest trading centers in 
Medan City, where thousands of business owners and consumers transact daily. This location was chosen 
purposefully because it has characteristics relevant to the research objectives, namely the presence of MSME 
actors who are undergoing a transition from a cash payment system to a digital payment system, but with an 
uneven adoption rate. The diversity of vendors in terms of age, educational background, type of business, social 
interaction patterns, and technology preferences makes this location ideal for exploring the phenomenon of 
digital payment adoption within the context of a traditional economy rich in cultural values and personal 
transaction habits. 
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The research subjects in this study are MSME actors in the fashion sector operating at the Medan City 
Market Center, with the criteria of having run their business for at least three years, having used or having access 
to digital payment methods such as mobile banking, QRIS, and digital wallets (DANA, OVO, GoPay), and being 
willing to provide information regarding their experience using digital payment systems. The selection of 
informants was done using purposive sampling techniques and enriched with a snowball sampling approach to 
reach additional relevant informants. This approach is used because the research does not aim to generalize to 
the population, but rather to gain an in-depth understanding from business actors considered most capable of 
providing substantive information related to the phenomenon being studied. 

The data types used in this study consist of primary and secondary data. Primary data was obtained thru 
direct field observation and in-depth interviews with MSME actors who met the criteria for informant selection. 
Observations were conducted to observe the interaction patterns between vendors and consumers, the available 
digital payment facilities, and the transaction habits at the research location. Meanwhile, the interviews were 
conducted using a semi-structured interview guide, allowing flexibility for the researcher to delve deeper into 
information based on the respondents' answers. Secondary data was obtained from scientific literature, 
government reports, official Bank Indonesia data, publications related to MSME digitalization, and other 
supporting documents relevant to the research topic. 

Data collection techniques were carried out thru three main methods: interviews, observation, and 
documentation. In-depth interviews were conducted face-to-face, with the duration adjusted based on the field 
situation. The purpose was to gain an understanding of the informants' experiences using digital payments, their 
perceptions of the benefits and obstacles, and the impact on sales. Observations were conducted to determine 
the real conditions and transaction patterns in the field, both in cash and digitally. Documentation in the form of 
field photos, digital transaction records that MSME actors were willing to show, and data related to trading 
activities at the Medan City Market Center were used to supplement and strengthen the information obtained 
from interviews and observations. 

The data analysis technique in this study refers to the Miles and Huberman interactive analysis model, 
which includes data collection, data reduction, data presentation, and conclusion drawing/verification stages. 
During the data reduction phase, the researcher groups relevant information and discards data that does not 
support the research focus. Next, the reduced data is presented in the form of analytical narratives, tables, and 
interview quotes to facilitate the interpretation of the findings. The final stage is drawing conclusions, which is 
done continuously from the beginning of the research process until all data is considered consistent and credible. 
This analysis stage allows researchers to identify patterns, themes, and relationships between MSME actors' 
experiences and the implementation of digital payment systems in increasing sales. 

To ensure data validity, this study employs source triangulation and method triangulation techniques. 
Source triangulation is conducted by comparing information from various informants and supporting documents, 
while method triangulation is achieved thru a comparison of interview, observation, and documentation results. 
Additionally, the member checking process was conducted by asking informants to re-verify the preliminary 
findings to ensure that the researcher's interpretation aligned with their experiences. This aims to maintain the 
credibility and validity of field findings so that the data obtained can be trusted and reflect the reality experienced 
by MSME actors. 

This research also considers the ethical aspects of the study, including maintaining the confidentiality of 
informant identities and not forcing participation. Each informant was first given an explanation of the research 
objectives and asked for their consent before the interview process was conducted. Researchers ensured that the 
entire data collection process was conducted honestly, objectively, and without putting pressure on the 
informants. The principles of justice, honesty, and respect for informant privacy served as guidelines for 
conducting this research, aligning with academic ethical values and Islamic economic principles related to honesty 
(shiddiq), trustworthiness, and transparency in obtaining and conveying information. 

Overall, this research method is designed to explore the empirical and subjective realities of digital payment 
system usage by MSME actors in traditional markets. The qualitative phenomenological approach provides an 
opportunity to understand the social and cultural context influencing the process of technology adoption, as well 
as offering a comprehensive overview of the impact of digital payment systems on business practices and sales 
levels of MSMEs. The results of this research are expected to contribute to the development of academic 
literature on MSME digitalization and provide practical recommendations for stakeholders in improving digital 
literacy, technology access, and the effectiveness of MSME sector digitalization programs in Indonesia. 
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3. RESULT AND ANALYSIS 
The development of digital technology in payment systems has become a global phenomenon that has also 

changed people's transaction patterns, including in Indonesia, a developing country currently in the phase of 
accelerating economic digitalization. The shift from cash transactions to digital payments is driven not only by 
advancements in technology devices and financial applications but also by changing consumer behavior that 
prioritizes speed, efficiency, and security in the transaction process. This is becoming increasingly relevant, 
especially after the COVID-19 pandemic, which forced people to reduce physical contact, making digital 
transactions the primary choice. MSME actors who previously relied entirely on cash payments are now beginning 
to recognize that digital payment systems are no longer just a trend, but an essential need to keep up with the 
changes in the modern, more dynamic and competitive trading ecosystem. 

Although digital payments are increasingly developing, adoption in traditional markets is not uniform due 
to differing social, cultural, economic, and technological literacy factors among business owners. Merchants with 
a conservative outlook tend to be slower to adopt technology because they are accustomed to a cash system that 
is considered simple, direct, and does not require digital skills. Conversely, younger merchants or those with 
experience transacting digitally outside of physical buying and selling activities are more likely to quickly adopt 
digital payment methods. This difference shows that digital transformation not only depends on the available 
technology, but also on the mental readiness, culture, knowledge capacity, and adaptability of business actors. 

The results of field research show that most MSME actors in traditional markets initially felt worried and 
confused about using digital payment systems, mainly due to concerns about incorrect transfers, fraud, and an 
inability to understand financial applications. However, as socialization, digital guidance, and direct experience 
in receiving digital payments from customers increased, acceptance and trust levels began to rise. The learning 
process that occurs naturally thru the habit of use and the assistance of fellow traders is an important factor in 
building the mental readiness of business actors toward financial technology. 

One of the main reasons MSME owners finally accepted digital payment systems is the ease of the 
transaction process. With the presence of QRIS and digital wallets, merchants no longer need to prepare change 
or manually calculate the total number of transactions received. The payment process only requires scanning a 
QR code and confirmation, making transactions faster, especially during peak hours. This advantage makes 
digital payments not just an additional option, but also a work tool that improves the operational efficiency of 
merchants. 

Beside transaction convenience, automatic financial recording is another significant benefit felt by MSME 
actors. The digital system allows merchants to directly monitor daily, weekly, and monthly income without 
manual recording. This is crucial for MSMEs in traditional markets who often face difficulties in financial 
management. With more regular digital record-keeping, business owners can make more rational business 
decisions based on data, rather than relying solely on intuition or memory. 

On the other hand, some MSME actors still show resistance to using digital payments because they feel 
more confident with cash that they can see and hold directly. They consider cash to provide a certain sense of 
security because it can be used immediately without waiting for a transfer process. Additionally, some vendors 
complained about difficulty accessing the internet in certain areas of the market, making digital payments not 
always smooth. This response indicates that technical infrastructure constraints remain a significant challenge in 
the digitalization of the traditional MSME sector. 

The use of digital payments also impacts the relationship between merchants and customers. Today's 
consumers, especially the younger generation, tend to choose merchants who offer digital payment options 
because they are more practical and hygienic. Many merchants admit that they started providing QRIS not out 
of personal desire, but because of the insistence of customers who are accustomed to digital transactions. This 
indicates market demand pressure, driving MSME actors to transform in order to retain customers and stay 
ahead of the competition. 

In an economic context, digital payment systems have a positive impact on increasing turnover. MSME 
actors stated that they are more willing to accept large purchases because consumers are no longer constrained 
by carrying large amounts of cash. In addition, digital transactions encourage consumers to spend more due to 
the ease of the payment process. This condition shows that digitalization is capable of creating potential for 
increased revenue and expanding the customer base for MSMEs. 

The digitalization of payments also helps MSME actors access formal financial services, such as business 
capital loans from banks or Islamic financial institutions. The transaction history recorded in the digital 
application can serve as proof of business cash flow, making it easier to apply for credit. This is very important 
for improving access to financing for MSMEs, which has often been hindered by the lack of formal financial 
statements or credit guaranties. With digitalization, MSMEs have a greater opportunity to grow and increase their 
business capacity. 

Other findings indicate that the adoption of digital payments is also closely related to transaction security 
factors. MSME actors feel the benefits of reduced risk of losing cash and physical theft, especially for merchants 
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who transact in large amounts. Non-cash transactions minimize physical contact with money, which is prone to 
miscounting and manipulation. Despite concerns about digital security, business owners believe that the physical 
risks of carrying cash are far higher than the digital risks, which can be minimized thru education and application 
security systems. 

Government programs like the acceleration of QRIS by Bank Indonesia play a significant role in expanding 
the use of digital payments. Training, socialization, and mentoring are important factors that help MSME actors 
understand and use financial technology. With clearer regulations and certifications for digital payment systems, 
businesses are becoming more confident that this technology is safe and officially regulated. Government support 
is the main driver of the successful digitalization of transactions in the wider community. 

Despite significant progress, the digitalization of MSMEs still faces obstacles, including low digital literacy 
among some business owners, especially older generations who are less accustomed to using electronic devices. 
They often find technology confusing and are afraid of making mistakes that could lead to losses. Therefore, 
easily accessible ongoing support is crucial to ensure the digitalization process doesn't stop at the introduction 
stage, but truly becomes a sustainable new habit. 

The physical condition of traditional markets, which are crowded and sometimes poorly organized, is also 
a factor affecting the smooth use of digital systems. Supporting infrastructure such as internet networks, electricity, 
and device battery power poses operational challenges that need to be addressed. Considering the location of 
traditional markets, which are generally crowded and often situated in disorganized environments like modern 
shopping malls, providing technology support facilities is key to the sustainability of MSME digitalization. 

The adoption of digital payments is also changing the perspective of MSME actors in running their 
businesses. If previously the focus was solely on daily sales, now business owners are beginning to understand the 
importance of data-driven financial management and marketing strategies integrated with technology. This change 
indicates a paradigm shift from traditional business models toward more structured and information-based 
modern business models. 

Beside economic implications, the digitalization of transactions also has socio-cultural dimensions. The 
interaction between merchants and customers in traditional markets is known for its personal character, 
bargaining, and family atmosphere. The presence of digital systems has changed some of these dynamics, but it 
hasn't completely eliminated them. Some merchants believe that digital transactions actually speed up the process, 
allowing them to serve more customers without diminishing the value of communication in the buying and selling 
process. 

From a legal and Sharia perspective, some MSME actors also consider the compatibility of digital payment 
systems with Islamic principles, given the dominance of Muslim business owners in traditional markets. They 
need to be convinced that the digital system is free from elements of usury, gharar, and fraud, so that transactions 
remain halal and in accordance with Sharia. The presence of Islamic banks, Islamic e-wallets, and digital 
education based on fiqh muamalah helps provide a sense of security for Muslim business owners in adapting to 
digital payments. 

Digital transformation in traditional markets shows that technology can play a role as an instrument of 
economic empowerment for the people if applied inclusively. Digitalization opens up opportunities for MSMEs 
to compete not only in the local market but also within the national and even global trade ecosystem thru 
integration with online marketing platforms. This proves that traditional markets remain relevant in the modern 
economy if they can adapt to technological developments. 

Although this transformation brings many benefits, attention must be paid to digital risks such as the 
potential for misuse of personal data and cybercrime. MSME actors need to be given basic knowledge about 
digital security, such as how to keep their PIN safe, recognize fraud, and account security steps. Digital security 
education should be an essential part of financial literacy programs to ensure business owners feel safe and 
confident when using payment technology. 

The overall research findings indicate that the success of payment digitalization in MSMEs is influenced by 
a combination of internal and external factors, namely the mental readiness of merchants, infrastructure support, 
technology education, market needs, and government policies. When all these factors work in harmony, the 
digital payment adoption process is rapid and has a direct impact on increasing business efficiency and income. 

Considering all the findings and field dynamics, it can be concluded that digital payments have brought 
significant changes to the transaction patterns, mindsets, and business practices of traditional market MSMEs. 
Payment technology is not just a transaction tool, but also a medium for creating businesses that are more 
transparent, documented, secure, and highly competitive. Therefore, efforts to expand the adoption of digital 
technology must continue thru education programs, infrastructure facilitation, and cross-party collaboration so 
that MSME digitalization becomes not just a temporary trend, but the main foundation for sustainable 
strengthening of the people's economy. 
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4. CONCLUSION 
Based on the research and analysis conducted, it can be concluded that the implementation of digital 

payment systems for MSMEs in traditional markets not only has a positive impact on increasing transaction 
efficiency, speeding up payment processes, minimizing the risk of losing cash, improving transparency and 
neatness of financial records, and expanding market access by serving consumers in a more modern way who 
tend to use non-cash payment methods, but also acts as a catalyst for increasing sales turnover and strengthening 
customer trust, although the adoption process is gradual and influenced by digital literacy levels, the age of 
business owners, deeply ingrained cash transaction habits, the readiness of internet network infrastructure, and 
the ability of merchants to operate mobile devices. Therefore, the success of digitalization in the traditional 
MSME sector requires government support, continuous socialization, improved and equitable access to 
technology, ensuring the security of digital transactions, and strategic collaboration between financial institutions, 
digital service providers, and the business owner community so that digital financial transformation can be 
inclusive, sustainable, and capable of strengthening the competitiveness of MSMEs in facing the increasingly 
dynamic business environment in the digital economy era. 

 
 
 
 
 
 
 
 
 
 
 
 

  



     r                                                                                                        E-ISSN 2798-5156; P-ISSN 2798-5377                                                                              
 

 International Journal of Cultural and Social Science 

1486 

5. REFERENCES 
[1] Adams, W. C. (2022). Conducting semi-structured interviews. In J. S. Wholey, H. P. Hatry, & K. E. 

Newcomer (Eds.), Handbook of Practical Program Evaluation (5th ed.). Jossey-Bass. 
[2] Agustin, H. (2018). SISTEM INFORMASI MANAJEMEN MENURUT PRESPEKTIF. Jurnal Tabarru’ 

: Islamic Banking and Finance, 63-70. 
[3] Ahmad, R. F., & Hasti, N. (2020). SISTEM INFORMASI PENJUALAN SANDAL BERBASIS WEB . 

Jurnal Teknologi dan Informasi, 67-72. 
[4] Anshari, R. (2023). Literasi Digital dan Transformasi UMKM Pasar Tradisional. Jurnal Inovasi Ekonomi, 

14(2), 99–112. 
[5] Arimurti, T., Fatihah, D. I., & Endayani, A. N. (2023). Sistem Informasi Akuntansi Penjualan Berbasis 

Fintech sebagai Preferensi UMKM (Studi Fenomenologi pada UMKM Pengguna Layanan E-Wallet OVO 
di Surabaya). Jurnal Mutiara Akuntansi, 8(1), 44–56. 

[6] Arisanti, N. (2024). Analisis Persepsi UMKM terhadap Penggunaan Produk Bank Digital Livin' Merchant 
by Mandiri (Studi pada Pelaku UMKM Kuliner Pasar Pon Purwokerto). Jurnal Ekonomi Syariah Terapan, 
6(2), 109–120. 

[7] Badan Pusat Statistik Kota Medan. (2023). Statistik UMKM Kota Medan. https://medankota.bps.go.id 
[8] Bank Indonesia. (2023). Laporan perekonomian Indonesia 2023. 
[9] Bank Indonesia. (2024). Laporan Sistem Pembayaran Indonesia 2023. Retrieved from 
[10] Boell, S. K., & Cecez-Kecmanovic, D. (2015). On being ‘systematic’ in literature reviews. In Journal of 

Information Technology, 30(2), 161–173. https://doi.org/10.1057/jit.2014.26 
[11] Brennen, B. S. (2021). Qualitative research methods for media studies (2nd ed.). Routledge. 

https://doi.org/10.4324/9781003044717 
[12] Faiza, N. A., Garingging, I. S. D. S., & Pane, D. S. (2025). Pengaruh penggunaan fintech dalam 

meningkatkan penjualan di toko sembako Juli Shop SRC. Jurnal Inovasi Komunitas Nusantara, 4(2), 67–
74. 

[13] Farida, E. A., Fathoni, M., & Fitria, T. D. (2025). Strategi inklusif untuk penguatan UMKM dan optimalisasi 
peran teknologi dalam meningkatkan daya saing di era digital. Benefit: Journal of Business and Economics, 
10(1), 45–57. 

[14] Fitriani, D., & Rahayu, N. (2022). Pengaruh penggunaan e-wallet terhadap peningkatan omzet UMKM. 
Jurnal Ekonomi dan Bisnis Digital, 4(1), 34–45. 

[15] Guest, G., Namey, E. E., & Mitchell, M. L. (2020). Collecting qualitative data: A field manual for applied 
research (2nd ed.). SAGE Publications. https://doi.org/10.4135/9781506374680 

[16] Haludin, R., Syahputra, D., & Nurul, A. (2024). Layanan Fintech Syariah dan Persepsi Pelaku Usaha 
Muslim terhadap Digitalisasi Pembayaran. Jurnal Keuangan Syariah, 6(1), 101–112. 

[17] Haludin, G., Alam, H. P., Adillah, M., Anggrayni, V., & Rosalia, T. (2024). Systematic literature review: 
Pengaruh aplikasi layanan pesan antar makanan terhadap minat beli konsumen. Manajemen Dewantara, 
9(1), 59–70. 

[18] Hart, C. (2018). Doing a Literature Review: Releasing the Research Imagination (2nd ed.). SAGE 
Publications. https://us.sagepub.com/en-us/nam/doing-a-literature-review/book244529 

[19] Husna, D.A. (2023). Implementasi Sistem Pembayaran QRIS dan Dampak terhadap Omzet UMKM. 
Universitas Islam Negeri Saizu. 

[20] Irbah, N., & Khairina, N. (2023). Pemanfaatan aplikasi online dalam digitalisasi pasar tradisional di kota 
Medan. Jurnal Adopsi Teknologi dan Sistem Informasi, Universitas Mulawarman. 

[21] Kusumawardani, A. (2023). Efisiensi Waktu Transaksi UMKM Pasca Adopsi QRIS. Jurnal Teknologi dan 
Bisnis, 8(2), 33–46. 

[22] Kvale, S., & Brinkmann, S. (2015). InterViews: Learning the Craft of Qualitative Research Interviewing 
(3rd ed.). SAGE Publications. https://us.sagepub.com/en-us/nam/interviews/book237357 

[23] Miles, M. B., Huberman, A. M., & Saldaña, J. (2020). Qualitative Data Analysis: A Methods Sourcebook 
(4th ed.). SAGE Publications. https://us.sagepub.com/en-us/nam/qualitative-data-analysis/book246128 

[24] Pemerintah Kota Medan. (2021). RPJMD Kota Medan 2021–2026. 
[25] Puspitaningrum, F., Kusumastuti, S. C., & Prasetyo, M. R. (2023). Penggunaan QRIS dalam Transaksi Jual 

Beli oleh UMKM Ketintang Surabaya. Seminar Nasional Ilmu-ilmu Sosial, 2023, 159–168. 
[26] Rosmitha, S.N. (2022). Peran Digitalisasi Pemasaran dalam Peningkatan Daya Saing UMKM Kuliner. 

Universitas Islam Indonesia. 
[27] Smith, J. A., Flowers, P., & Larkin, M. (2022). Interpretative Phenomenological Analysis: Theory, Method 

and Research (2nd ed.). SAGE Publications. https://us.sagepub.com/en-us/nam/interpretative-
phenomenological-analysis/book267681 



International Journal of Cultural and Social Science                                                                                      r 
 

Analysis of the Influence of Digital Payment Systems on the Sales Level of Msmes at the Medan City Market Center City (Hasibuan) 
 

1487 

[28] Snyder, H. (2019). Literature review as a research methodology: An overview and guidelines. Journal of 
Business Research, 104, 333–339. https://doi.org/10.1016/j.jbusres.2019.07.039 

[29] Tracy, S. J. (2020). Qualitative Research Methods: Collecting Evidence, Crafting Analysis, Communicating 
Impact (2nd ed.). Wiley-Blackwell. 

[30] Wijaya, D., & Fauzan, M. (2022). Analisis Risiko dan Hambatan Adopsi QRIS oleh UMKM. Jurnal 
Ekonomi dan Bisnis, 12(1), 71–83. 

[31] Yin, R. K. (2023). Qualitative research from start to finish (3rd ed.). Guilford Press. 
https://www.guilford.com/books/Qualitative-Research-from-Start-to-Finish/Robert-Yin/9781462551214 

[32] Yusuf, A., & Hanif, M. (2021). QRIS dan Perilaku Konsumen Pasar Tradisional. Jurnal Ekonomi Terapan, 
14(1), 27–38. 


